Sinclair Names William Fanshawe as General Manager Of WBFF-TV Fox 45 in
Baltimore
BALTIMORE, July 1 /PRNewswire/ -- William Fanshawe was named General
Manager of WBFF-TV Fox 45 in Baltimore, it was announced by Robert Gluck,
Regional Director of Sinclair Broadcast Group, Inc. (Nasdaq: SBGI). Mr.
Fanshawe will also be responsible for oversight of WNUV-TV WB 54, which is
programmed by Sinclair under a time brokerage agreement ("TBA"). "Bill has
done an outstanding job as General Sales Manager of the WNUV TBA," said Mr.
Gluck. "He has helped us grow that station into one of the premiere WB
affiliates in the country and one of the strongest stations in the Baltimore
market. We look forward to his continued expertise in helping grow both of
these outstanding Baltimore properties."
In a related move, Adam Levy has been promoted to Director of Sales of
WBFF with sales oversight responsibility for the WNUV TBA, from General Sales
Manager of WBFF. "Adam and Bill have formed a great team here in Baltimore
and we're excited about maintaining that continuity as we move forward," said
Mr. Gluck.
"I am thrilled to have the opportunity to help grow our Baltimore
properties," said Mr. Fanshawe. "Adam and I are very excited about the
prospects of managing these two dynamic stations."
Barry Drake, CEO of the Sinclair Television and Radio Divisions,
commented, "The promotions of Bill and Adam will allow Robert Gluck to take a
more active role in all of the stations he oversees in his region, including
the Sinclair properties in Raleigh, Milwaukee, Minneapolis and Greensboro.
These markets are showing strong improvement under his watch. Going forward,
his managers in these markets will benefit to an even greater degree from his
tremendous experience in the television business."
Sinclair Broadcast Group, Inc. is a diversified broadcasting company that
currently owns or programs 58 television and 51 radio stations. Upon
completion of all pending transactions, Sinclair will own or program 59
television stations in 39 separate markets and 51 radio stations in 10
separate markets. Sinclair's television group will reach approximately 24.4%
of U.S television households and includes ABC, CBS, FOX, NBC, WB, and UPN
affiliates. Sinclair's radio group is one of the top 10 groups in the United
States.
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