Sinclair Names Barry Faber VP/General Counsel for Sinclair Television
BALTIMORE, Aug. 31 /PRNewswire/ -- Barry Faber was named Vice President &
General Counsel of Sinclair Broadcast Group, Inc. (Nasdaq: SBGI), it was
jointly announced today by David Smith, CEO of Sinclair, and Barry Drake, CEO
of the Sinclair Television and Radio divisions. Faber was formerly the
Associate General Counsel of the Television and Radio divisions. In his new
capacity, he will report to Mr. Smith and Mr. Drake and secondarily to David
Amy, CFO of Sinclair Broadcast Group.
Mr. Smith commented, "I am very pleased to promote Barry to General
Counsel. He has been an integral member of the Sinclair acquisition and
divestiture team since he arrived in 1996. His expertise in acquisitionrelated and station-level legal matters makes him the ideal person for the
job."
Mr. Drake said, "I have worked with Barry for three years in the Radio
division, during which time he did an excellent job in handling the division's
legal affairs. He was a significant contributor in both the building and
managing of our radio group, and I look forward to similar results from him
going forward."
Mr. Faber stated, "I am quite pleased with the recognition of my
performance that this promotion represents. Sinclair has always been a
dynamic company that provides a challenging work environment and opportunities
for personal growth. I look forward to helping Sinclair move into new areas
of growth, such as the Internet and digital television."
Prior to joining Sinclair in 1996, Faber was special counsel to Fried,
Frank, Harris, Shriver & Jacobson in the Washington, D.C. office. Faber
practiced corporate law for Fried, Frank for nine years. A graduate of the
University of Virginia and the University of Virginia School of Law, Faber
lives in Baltimore County, Maryland with his wife Susan, and their children,
Emily and Alex.
Sinclair Broadcast Group, Inc. is a diversified broadcasting company that
currently owns or programs 58 television and 52 radio stations. Upon
completion of all pending transactions, Sinclair will own or program
59 television stations in 38 separate markets and six radio stations in one
market. Sinclair's television group will reach approximately 24.4% of U.S
television households and includes ABC, CBS, FOX, NBC, WB, and UPN affiliates.
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